


Surging from the ocean… The Island of Dilmunia, Muharraq, is developing into a beautifully lush 
and charming curiosity for The Kingdom of Bahrain. An island habitat that promises a unique life-
style for both residents and visitors alike. At its center, The Mall of Dilmunia, an expertly planned 
and crafted sanctuary for relaxed retail, contemporary dining, lively entertainment and adventur-
ous play. 

Whilst embracing both form and function, Mall of Dilmunia is designed to augment, and im-
prove upon your traditional retail experiences! From the slick and stylish architecture, verdant 
landscaping, grandiose canal, dancing fountains, heroic adventure arena for children ‘complete 
with an ice skating rink, climbing walls and soccer pitches’ to the Kingdoms first credible aquar-
ium - a massive cylindrical tank that rises over seventeen metres, and will accommodate 
more than two thousand, five hundred marine fish and coral species, a remarkable visual 
gift and terrific educational opportunity. 

Mall of Dilmunia will be a magnetic hub for family recreation and relaxation, whilst introducing a 
new ‘gold standard’ for a retail destination. 

You are encouraged to MODify your perception of what a shopping mall ‘should be’!





The Canal & Fountains

Surrounding Mall of Dilmunia is the 1.6km Grand Canal. A meandering waterway of aquatic 
activity and lush green flora and fauna. Lazy days easily spent rowing around with your family 
and friends or hopping on an Abra taxi tour of Dilmunia Island. Artistically ornate bridges span 
the canal at various key locations, so visitors can always find their way back and forth to Mall 
of Dilmunia. The signature dancing fountains are the ‘crown on the crest’ of the canal, located 
near the main thoroughfare at Mall of Dilmunia, they are sure to add a little magic to all who 
visit. 

The Canal will connect you to Dilmunia’s 
neighborhood and community. The Island’s  
residential developments are designed in a 
range of styles, settings and sizes. The living 
style promotes a balanced lifestyle and is 
designed to integrate the needs of imagination, 
practicality and well-being.



Bahrain Aquarium

Mall of Dilmunia, will be home to the regions first cylindrical aquarium, and with a depth 
of 17 metres, a diameter of 7 metres, containing 700,000 litres of salt-water, it will delight 
both residents and visitors in the Kingdom. The impressive Bahrain Aquarium will showcase 
over 2500 different species of aquatic creatures and provide the opportunity for people to 
comfortably marvel at the oceanic life whilst shopping, enjoying a simple cup of coffee or 
delicious meal at one of the many fine restaurants. 

The Bahrain Aquarium will organise educational tours and classes, raising community 
awareness about the delicate marine life and ecosystem that flourishes in the beautiful 
waters surrounding Bahrain’s Archipelago of Islands. Workshops for children and interactive 
educational classes will provide the opportunity for youngsters to learn about marine life 
and what they can do to help preserve and protect the underwater ecosystem.

Quick Facts

- First Cylindrical Aquarium in GCC

- Filled with 700,000 litres of saltwater

- 2,500 different aquatic creatures



Funscape World, the exciting entertainment hub at Mall of Dilmunia, consisting of four 
sensational arenas! PLAY, ADVENTURE, SPORT and ICE, providing visitors with an array 
of adventurous activities! From bumper cars, wheel rides and soft play zones, zip-lining, 
rock climbing, football pitches, table sport games and the largest ice-skating rink in the 
Kingdom. It’s an action-packed coliseum for all ages and will be a terrific destination for 
residents and visitors to The Kingdom of Bahrain.

Funscape



Atrium

A 736-meter square nucleus for retailers and clients to promote products and services to cus-
tomers. The Atrium serves as the primary meeting place and leisure area within the mall and 
will be supplemented with a number of additional activities and events. These events will in-
clude shows, exhibitions, brand awareness, promotions, and promotional stands. The 
extensive atrium will serve as an exciting hub to create engagement and augment the 
customer shopping experience.



The Boulevard

Inspired by Austrian architecture ‘The Boulevard’ is a distinctly unique district within 
Mall of Dilmunia, offering a European retail experience, with a taste of the famous Euro 
coffee culture. A desirable ‘outdoor-high-street’ exploit for visiting fashionistas. Com-
plete with a ‘high resolution’ ceiling LED screen, spanning 60 metres in length and 10 
metres wide, it will project the changes in day to night, the shifting seasons and vari-
able weather patterns. With sound-effects to match the screen transitions, it will be a 
true tickle for your senses!



Dilmunia Island

Mall of Dilmunia



Strategic Location

A resort-style health island, where balance is restored and life is enhanced. Positioned off the 
northeast coast of Bahrain it includes world-class health facilities, luxury hotels, relaxing spas, 
lifestyle attractions, environmental interaction and residential luxury.

Situated in the heart of the Arabian Gulf, Dilmunia Island lies off the north-eastern coast of the 
Island of Muharraq, Bahrain. Its proximity to Bahrain International Airport and easy access to 
the King Fahd Causeway, and brand new traffic junction on Dry Dock Highway will provide 
visitors easy access to Dilmunia Island and Mall of Dilmunia.

Bahrain International Airport

8.4 km  |  approx. 10 mins

Manama

14.1 km  |  approx. 15 mins



Marketing and Events

Mall of Dilmunia will host a year round calendar of entertainment and promotions to ensure that 
every visit offers a unique and uplifting experience… from the aquarium tours, educational tours, 
the occasional celebrity visit, food festivals, book fairs, exhibitions, organic markets and radio 
road shows to cultural and national celebrations. 

The marketing strategies will be specifically targeted to attract the residents and in bound tour-
ists in order to maximise the footfall and sales conversion during the week, weekends, public 
holidays, long weekends, religious holidays and educational breaks.

Mall of Dilmunia will seek to provide consumers with a reason to visit more often, and/or stay 
longer through leisure activities and entertainment; Funscape World (Adventure, Ice, Play, Sports), 
Escape Rooms, Board Games, Cinema, Specialty Retail Kiosks, Community Markets, Events 
and Festivals, Seasonal F&B, Fashion Events, Educational Programs About Marine Eco System 
and The Aquatic Marine Life, Sporting Events and Competitions, Spend to Win Promotions, Ice 
Skating Competitions, Ice Skating Performances, Wall Climbing Competitions and CSR Activi-
ties with The Local Communities.



Leasing Strategy Retail Strategy

A well balanced mix of known international, regional and local brands, as well as unique 
vendors to the Kingdom of Bahrain. Comprising of Anchor Tenants, Retail, F&B, Ser-

vices and Entertainment, aimed at the mid to high-end marketplace.

With an objective of meeting the daily needs of the residents whilst offering new 
brands to stimulate curiosity, hype and excitement for both local communities and 

inbound visitors to the Kingdom.

Retail EntertainmentDestination 
& Anchor Tenants

Services Food & Beverages

• Fine Dining & Casual Restaurants

• Cafes and Coffee Shops

• Dining Outlets with External Terraces

• Outdoor Dining

Food & Beverages

Retail

• Organic Foods & Vitamins

• Health & Beauty

• Furniture/Appliances

• Clothing & Accessories

• Electrical & White Goods

• Sporting 

• Books 

• Pharmacy 

• Children’s Toys

• Specialty Shops 

• Fashion and Accessories 

• Other General & Specialty Merchandise

Entertainment

• Funscape World

  Adventure

  Ice

  Play 

  Sports 

• Aquarium

• Cinema

• Escape Rooms

• Board Games

• Banks

• Pharmacy

• Courier & Postal Services 

• Medical

• Dental and Rehabilitation

• Spas

• Salons 

• Wellness Clinics 

• Service Operations that Cater to the Needs   

of the local communities

Services

• Funscape World

• Supermarket 

• Cinema 

• Unique Brands Found Only in Mall of Dilmunia 

Destination & Anchor Tenants 



Third Floor

Floor Plans

Anchor Tenants 
Tamimi Supermarket

Funscape World

Bahrain Aquarium

Number of Units
Over 220 Units Available

Floors 
Rooftop

4 Retail Floors ( Ground, 1st, 2nd and 3rd)

1 Lower Ground Floor ( Parking & Retail)

2 Basement Parking Levels (B1 + B2)

 

Gross Leasable Area 
44,860 SQM

Built Up Area   
125,000 SQM

Parking 
Over 1000 Covered Parking Spaces



Second Floor First Floor



Ground Level Lower Ground Level



Basement I Basement II



BAHRAIN
Welcome to Business Friendly



Bahrain is a Business Friendly Environment

You have arrived at the heart of the Gulf Cooperation Council (GCC): six economies and 36 
million consumers that are expected to have a combined USD 2 trillion GDP by 2020.

You are close to Saudi Arabia, the Gulf’s largest economy, with USD 653 billion GDP and 
3.4% growth1. And you are within touching  distance of the wider Middle East and North Africa 
(MENA) area, with 400 million consumers, a combined USD 3 trillion GDP and 3.8% growth1.

1. WORLD BANK MENA ECONOMIC OVERVIEW

Be More Profitable

Invest in Bahrain and you will see significant financial benefits that ease business operations, 
increase competitiveness, bolster the bottom line and realise greater personal income.

Low Commercial Costs
Your cost burden will be lower in Bahrain, across all kinds of business activities, from set-up 
onwards.

Low Tax
You will benefit from the GCC’s most favourable tax regime. That means no corporate, personal 
income or inheritance taxes; no wealth taxes on capital gains; no withholding taxes; and few indi-
rect taxes.

Full Ownership and Repatriation
Through the US-Bahrain FTA, our IP (Intellectual Property) laws meet US standards, making 
Bahrain the only regional economy to offer most businesses 100% foreign ownership with com-
petitive IP protection.



Get the Access you Need

Connect faster and more efficiently our transport links are so versatile that you can reach 

every country in the GCC quickly and conveniently by road, air or sea. Saudi Arabia’s 

industrial powerhouse, the Eastern Province, is just a 30-minute drive across the 25km 

King Fahd Causeway. The whole of the Middle East is easily accessible by air or by road. 

Neighbouring GCC cities lie between four and eight hours’ drive by road and are all within 

an hour’s flight from Bahrain International Airport.

Trade more effectively our airport, seaport and processing zones provide the shortest pos-

sible transit. If you are shipping by sea from Khalifa Bin Salman Port, Bahrain offers the 

fastest clearance time in the GCC. 

Employees and visitors can enter Bahrain easily too, thanks to our liberal visa policy, where 

66 countries are eligible for an on arrival visa1.

1. WWW.EVISA.GOB.BH



Management Team

Shaikh Mohamed Duaij Al Khalifa
Chief Executive Officer

With a warm, friendly and very approachable personality, Shaikh Mohamed 
Duaij Al Khalifa has been appointed as Chief Executive Officer of Dilmunia 
Mall Development Company W.L.L. (Mall of Dilmunia) and President of the 
Bahrain Paralympic Committee.

He has held numerous senior business positions within The Kingdom of Bahrain, 
which have helped shape him into the leader he is today. From his previous role 
at the Economic Development Board ‘where he was chosen to be a member of 
the Economic Reform Program’ inspired him to drive forward a successful tourism 
strategy for the Kingdom of Bahrain, to holding the Vice Chairman and acting CEO 
positions at Nuzul Holdings (Hotel investment company).

A well-rounded portfolio of business experience, combined with a vibrant and 
welcoming character, is the perfect blueprint for success at Mall of Dilmunia.

Rebecca Arnold
Deputy Chief Executive Officer & Mall of Dilmunia Manager

Ms. Rebecca Arnold, is an Australian National who had spent time living in Japan 
and the USA and travelling across Europe prior to visiting Dubai more than 20 yrs 
ago. Bringing with her a wealth of international experience, Rebecca settled in the 
Middle East Region, specializing in the field of Shopping Mall Management specifically 
in Dubai and Abu Dhabi. 

Over the last 17 years Rebecca has worked as a Senior Marketing Manager, Head 
of Leasing and Business Development, Senior Operations Manager and Consultant 
prior to holding the position of Shopping Mall General Manager. Representing well 
known professional groups such as; Al Zarooni Group (Mercato and Town Centre 
Jumeirah), Al Ghurair (Burjuman) and Aswaaq Management Consultants, Sharaf 
Group, Rebecca’s experience in branding and strategic development and property 
redevelopment has helped to create properties with a unique identity compliment-
ed with a Tenancy Mix, tailored for the property, helping to attract customers and 
enhancing the overall customer experience. 

One of the longest serving members of the International and Middle East Council 
of Shopping Center’s, Rebecca holds degrees from Flinders University, Australia 
and an honorary membership and multiple professional credentials as part of her 
Shopping Centre Professional Development.



MODIFY YOUR PERCEPTION!
Ready for a distinctively unique hub of retail, contemporary dining, 

lively entertainment and adventurous play?

+973 3355 2284 | +973 3997 3352 | leasing@mallofdilmunia.com



Dilmunia Island, Kingdom of Bahrain
+973 3355 2284 | +973 3997 3352 | leasing@mallofdilmunia.com | mallofdilmunia.com

EQ#mallofdilmunia




